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襲 s i M l i 
I n 1 1 i a t i o n 
Mao Zedonq is an icon of the 2 0^ '' centurv. We 一 -
are familiar with him., but we are not. Many 
vounqsters like me Save perception that Mao 
丄 _ i - % 
IS a dictator , He is nd good, he is the last 
emperor of China and, he is the biggest evil 
in this century, Nevertheless., this is i ust 
a partial understanding about Mao, We do not 
:<.n〇w what is his devotion and„ why 
is hiqhlv respec$Bd in Mainland Chiasi, 
What makes him successfu 
::iim fail, 
、,...议二 
. / i 
and what makes 
What IS the implication of Mao? His body is 
dead, but is he reaijry dead? He still has 
deep influence to Chinese, While the Chinese 
(government claims that Mao's： devotion is 
counted 7. while his fault is counted 3, it 
triggers my curiosity, When the Cultural Revo— 
^ution caused a. disaster, the Great Leap 
Forward caused millions- of death. how come 
Mao IS still the biggest leader in China? 
What is his devotion^ Why he is a. genius? 
How come? .丨 
There are many q u e a ^ o n s about Mao , After 
all, he is the biggest Chinese in this century, 
His thinkiriq is worth studv, His history is 
a legend , His irnaq© is, charminq , His works 
一 乂 . . 吻 一 
are poetic, All these show us that Mao should 
have big commercial v^iue , 'Commercial Field 
IS like Battle F i e M j T explore what is Mao 
in commercial principle and. what architec-








I n t r o d u c t i o n 
Although Mao Zedong was dead., he 
is still living in every Chinese 
mind, He is always the spiritual 
V 、. 
leader of Chinese Communist Party 
(CCP) . Nevertheless. while Mao ‘ s 
memorial hall brings hundreds of 
tourists, and his image is being 
c o m m e r c i a l i z e d in d i f f e r e n t 
commcdil:士es, who -cati tell Mao Zedong 
is onlv an icon of communism, but 
not a dollar sii^?? 
M a o ' s p h e n o m e n o n in C h i n a 
There are rnanv>lao ‘ s statue , and 
』J T ''‘ 
memorial halls in China, In front 
of the T i e n a n m e n Square, a huge 
p o r t r a i t of M a o is m o u n t e d on 
the G a t e of H e a v e n l y P e a c e in 
c e n t r a l B e i i X-nq , T o l o c a l 
�� 
Chinese. he isti^garded as a man 
”跨纖伊‘ 
for w o r s h i p , To tou r i s t . he is 
myster i o u s and interesting, ‘ 
Almost all tourist guides about 
China, describe Jj^a^st spots about 
Mao, Some guides^even include in-
troduction of Mac) Zedong. Mao' s 
impact to China t-riggers tourist •‘ s 
interest in knbw i n g him and it 
ma k e s M a o ^ s tourist spots be-
come welcome, 
MAO IS MOUNTED ON THE GATE OF HEAVENLY 
P E A C E 
Concerning Mao's image, it is a. big 
asset, Many tourists wouId like to 
buy products with Mao.. s' image, Also 
h i s w o r k s a r e f a m o u s and h i g h l y 
appreciated. There is a calligraphy 
shop makes use of Mao ” s poem to pro-
mote its commodities , In addition. 
books about Mao's thinking and his-
tory are uncountable, All these phe-
nomenon proves to us that we can make 
a lot of profits from Mao Zedonq -
the icon of 2(^丨）century. 
T h e q u e s t i o n i s h c M t o ocoiimercial-















About Mao Z e d o n g 
Born in 2 6 Dec.丄 . Mao 
Politics, H e grew up in t 
Chinese Communist; Party (cci 
In 1919 , Mao joined the Ma-
he most prominent icon in Chinese 
d was one of the founders of the 
the situat . ‘ ‘ 
iu 攀 
he CCP > o o k t"' 
M a d & d o t e 
realm of soc 
� - -
e r t e a m i n g Marxism and iLeriinism, 
糖器锡鄉Ijp^es, he had formulated 
h Chinese condition, 





when his aiuthority、辦己运"under crisfSI 
DurinQ this period, hp was re^逾曲c 
一 — I Xf这，、 
competent were persecfcited. H 上 J- > � r A 
. v . •：.：：,•. ； ^ V ： . V • 
. . . . . 二 . - . . ' . . , . ‘ . . . . . . . . . . : . . 、 : ' : . ; : : . : ； : . : • ； . . . S i - - .....:.Y-'>:〜.t:.:y^>;j<.：".：^  
he was the sacred, and he was-
for ten years and was a disaster in ChiBe^e" 
Zedong was passed. 
Even Mao was passed av/av. h 
B e i j i n g , He is sti 
—— ‘ I -i-s 
list Ear 
n〇my, he in车银 
paigru w h L 
His 
no摊:、He was the truth. 
urnI^Revo1ution lasted 
•？ N A 
In 9 Sept. 1976. Mao 
^ ^ t prominent image in 
fc© m e m b e r s of C h i n e s e 
Itural Revolution, the 











.g •‘ s Time Line 
26 Dec. 189： Birth of Mao 
1911 Participated in Republican revolution 
1913-18 Studied in Hunan Teacher's Col lege 
1919 M a y Fourth Movement 
1920 Married Yang Kaihui 
1921 Founding Congress of CCP 
1923-2, United Front between GMD and CCP 
GMD massacred communists 
1 9 3 ； 
Mao retreated to Jinggangshan 
Lin Dao Conference 
K . 
W 
Oct. 1934 iLong March 
Mao strengthened hold on party 
1937-45 Sino-Japanese War 
1938 Mao married Jiang Qing 
1946-49 Civil war between GMD and CCP 
1949 The establishment of the People's Republic of China 
1953 First Five Year PI, 
1958-60 Great Leap Forward 
1959 Peng Dehuai criticized Mao at Lushan Conference 
1966-76 Cultural Revolution 
1967-69 Liu Shaoqi and Deng Xicioping disgraced 
Death of Mao Zedong 
i 
囊 靈 譽 趣 塵 譬 ！ ！ ^ ! ! ! ! ® ! 
^ ^ ^










Commercialization of Mao Zedong 
In this thesis. we v/ill discuss the concept 
of Mao in commercial principle in three aspects: 
image. history, and thought, 
TiOCJ i... T： 
























































The direct—gkpression of commercializing, 
Mao ‘ s image is to treat M a o as a. brand, an 
t h e n a p p l £ . t h i s hran& to d i f f e r e n 
conimodities It is a common phenomenon i 
iwel, cigarett China, There are Mao's 
qlass etc, .'^tfTof these are utilizing Ma 
image to attract customer 
S o m e t i m e s / pfeople will buy Mao‘ s—i m a g e 
indirectly, In case, when there is d' Mao ^  s 
shopping m a r k e t (even the commoditiles is 
not all about Mao), and 卞he customers'•^^re 
attracted byMao ‘ s imagay In this casg^^^titen 
•the custome]^^visit this market bee 
Mao.. 
s effect, they have aLready bou 
Mao's image b.y offering' the opportui^; 
J — 龙 
the shopkeepers who sell them the cornmoii：& 
Once they buy the non-Mai#r corrimodiffe 
ing sold there, they are again. b u y i n ^ M 
image by real money indirectly “ 
.- .4 t-
“:r ‘ I 
.：.V .V- - v 
In short., to commercialize Mao's imag®:x§-to 
1 , 
apply Mag； s image t o A ^ f e r e n t c<Mm6ti 
飯 、 梦 ： 令 令 M -
ties an 
2 make use of M a o ' s 
b u s i n e s s , — 
e f f e c t 
¥ 
！一I 
to g e f e r a t e 
Commercialization of Mao's 工mage 
Under this CQiicept. Mao Zedong actually be-




What Architecture Does in 
C o m m e r c i a l i z i n g Mao‘s 
Image? 
Proposa. 
To enable the comiiiercia 1 ization of 
Mao's image. a flagship store of 
Ma o can be bui l t to sell M a o ^ s 
product, The flagship will make us 
of Mao‘ s image to attract customers, 
and it is making profits from Mao‘ s 
effect directly, 
In addition, the flagship 
s t o r e Cr3.ri%e located in 
Hunq M&rn 'Station. v/hich is 
r the Main-
arid tourist.'^eing linked 
jy the Bei] in| I Hong Kong 
Line. the tVision between 
the Mao's memorial hall in 
Bei]ing |the most promi-
；mjrial hall) 
p store is 
gni t lecl ‘ W h e r e a s . one 
for socialism, and 
one stands for capital!srn; 
ooth of them are promot-
ing Mao Zedong 一 the spiri-
tua eader of the CCP 
.^^^'wever by opposite means 
仏r. 
T 
m： MAC r/i {^ r^^ tah'Hv： 
_ 












































































If we have to act with Mao ‘ s history in 
doing something, inevitably., it involves 
in coiTimemorating Mao Zedong in c e r t a i n 
degrees, Hence, let us briefly explain 
why commemorate Mao Zedong is valuable, 
W h y Commemorate M a o Zedong? 
After the handover in 1997, Hong Kong 
is under the ruling of Chinese govern-
ment by the principle of ‘one country 
two s y s t e m s ' . U n d e r this p r i n c i p l e . 
conceptually., Hong Kong shall make any 
decision in accordance v/ith what she 
needs , However, influence frorn Ch士na. 
does exist , The relsitionship of China 
and Hong K.ong is ambiguous, 
Hov/ever most of the Hong ？Cong citizen 
have no thorough understanding of the 
Chinese government - the Chinese Comiriu-
nist Party (COP) . While Mao is an icon 
for the CCP„ studying Mao is the first 
step to understand the Chinese govern-
ment - C C P , Instead of museum/memorial 
hall. to commemorate Mao by means of 
commercial activities is to introduce 
K o n g p e o p l e in a n o t h e r 
MAO ‘ S MEMORIAL、-HALL IN B E I J I N G 
W h y C o m m e m o r a t e M a o by M e a n s of C o m m e r c i a l A c t i v i t i e s ? 
To commemorate'Mao. there are many Mao's me^c；- ^ . 
rial halls in China, However, it is not the c!ise 
in Honq KonQ, In order to corninemorate Mao in Hong —• — ‘ 」 . . . . 」 / : 
Konq.. memorial hall is not the solution. 
First of all /^'mernorial hall only gives static、：t” 
imaqe of Mao , and Honq Konljilibs no siqnif icant > 
first hand information of Mao Zedong (eg, MacT'会‘ 
corpse 1 to introduce to the public, The memoi^iai 
hall has no s i g n i f i c a n c e in "Hong K o n g , A1 輪 
today •‘ s Hong Kong peoples are to understand po-
-ii .ill' 
.-.J -' 
itical issues"Vjup coiTimercia]?ponsideration , They 
w i only concern if the political p o l i c y can 
benefit the investment atmosphere in Hong Kong, 
(eg,人大釋法事件） 
MAO‘S D E A T H 
Hence, in order to commemorate Mao in Hong Kong. 
v/e shall think of developi^|:ibusinesses in a.c-
/ 二f.. \ 4 
cor dance with Mao's history, 'Through these busi-
ness developments. people ..can acquaint M a o by 
- ： “ - • - 5 
means of commerclal a c t i v i t , 
The commercial ^ principle is-錄e biggest order in 
Hong Kong , E v e r y t h i n g has to be v a l u e d under 
this p r i n c i p l e . so as to pctove its merit , For 
example. the promotion of ® i a n Game 20 0 6.. the 
advertisement emphasizes that if Honq Konq can 
become the o r q a n i z i n g p a r W , i t will attract 
many tourists to visit here, Obviously, it im-
plies that H o n g Kong 
through this Game, 
can a lot of m o n e y 
•V 
X 
“Mao Zedong‘ is n o 
.. . • ......... 
exception. To Gommemo-
rate Mao is to promote 
Mao through commercial 
act ivi ties?. And first 
of all the question is, 
what is, the concept in 









Commercialization of Mao's History 
History is usually measured by time. It docu-
m e n t s e v e n t s w i t h r e f e r e n c e to a time line, 
A c a d e m i c a l l y , history is documented in book, 
Arch 11ectura 1 ly. it is documented in mus'eum/Tne— 
morial hall etc, Usually, in order to make prof-
its from Mao's history, it is to commercialize 
Mao “ s museum/memorial ha. 
To commercialize Mao ” s rnuseura/memoria 1 ha it 
is to do bu s i n e s s inside the museuni/rnemoria. 
nail, such as souvenir store. On the other hanc,., 
w e can al s o t r a n s f o r m M a o •‘ s h i s t o r y into a 
programme for business., such as a war game field 
with Mao . s historical backgrounc,, 
Hov/ever. in order to make profits from Mao- s 
history, it is much m o r e pragmatic to inte— 
-‘. • . - ... :........"..(、.. . ： ： . . ; . . . - .... 











I ： 魂 f 
一 
Y E 
.H 今 J G 
s
 工 















 4 : 暴 ： 尊 應 
藝 ： ： ^ ^ : ^ 、 ， 赛 ： 
HE S O U V E M I R E STORE N 
� 
STOVES USED TO MELT STEEL DURING THE 
RED ARMY GATHERED IN TIENANMEN SQUARE 
D U R I N G CULTURAL R E V O L U T I O N 
Considering Mao's history, in the initla 
stage, Mao was to raise revolution against 
the dictatorship by the few. Ironically, 
when the revolution was succeeded, Mao 
became the dictator himself, Later on, he 
ruled China under the realm of socialism 
in Chinese style, A s a r e s u l t , he had 
created a Great Leap Forv/ard Campaign anc. 
Cultural Revolution. They were two disas-
ters in China, They were the products from 
the monopo 1 ized po 1 i t ica. 1 system of Mao . 
These two periods will be the major, les-
sons to learn from Mao „ 士t is to learn the 
adverse effect from the monopolized system, 
T h e r e f o r e . we can g e n e r a t e comrnercia. 
prograiTirnes in accordance with the charac-
t er s./sp i r 11 s of t h e s e e v e n t s . T h e 
Drogrammes can regard Mao‘s history as 
its asset in design , In v/hich., Mao ‘ s his-
tory will be introduced to the customers 
through the commercial programmes, 
Hence. the customers will be able to re-
ceive the message from Mao's history in a 
•dynamic form., vs^ h^ich is much different from 
museum, The experience is interactive , 
M o r e o v e r b e c a u s e of the input of Mao's 
history, the programme generated certainly., 
will be unique, This unique programme can 
provide a new experience to the customers, 
• • • • 麗 i 讓 編 
What Architecture Does in Commercializing Mao's History 
Proposa. 
Content of the Programme 
All architecture shall be generated with reference to the particular event in 
Mao's history, (eg, Cultural Revolution. Great Leap Forward, Long March. Anti-
Japanese War j 
Linkage of Individual Programme 
Individual programme shall be linked together so that they can act as a whole 
to promote Mao in a. more thorough manner, Therefore different programmes wil 二 
be linked together by the following means: 
Conceptual Linkage: 
All the programmes will take the form of a shop to 
history. It is to say every shop is a stage of Mao 
convey message from Mao's 
s history. 
shops can be designed to fit for 
birthday of Mao. death of 
Shop as a Stage 
Although there are different programmes. a 
stage performance, On special dates (such as 1/10 
Mao), according to different sizes of the shops, the shops shall be able to 
accommodate stage performance of Mao's history in different scale. (eg, news-
paper kiosk, ) Therefore all the architecture generated are in the same lan-
guage of "making architecture suitable for stage performance,, 
Ritual Linkage 
On 1/10 , Mao ^  s birthday and Mao's death all shops with different businesses 
w i 
a 
be changed to stage performing houses of Mao's history. At this moment. 
raise flags to commemorate Mao by means of stage performance shops wi丄 
explicitly, 
Visual Linkage 
Red IS the theme, 
Color scheme of all Mao's shops sha be in red color 
.Q 
H A W K E R S G R O U P 
.t-%. 
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Disco (Cultural R e v o l u t i o n ) 
The disco is to commemorate Mao d y n a m i c a l l y , On the one hand. i t 
suggests learning from Mao ” s history about the adverse effect from the 
monopoly; on the other hand, it provides distinct experience from 
normal disco, 
Considering the condition of the Cultural Revolution, In Cultura. 
Revolution., all peoples were insane , T h e y were out of control. and 
they believed Mao as the truth, When we think of peoples playing in 
disco. they are trying to get rid of any control. even to 丨get lost in 
it. Their situations are in resonance v/ith that in Cultural Revolution, 
U n d e r the same condition. when we input M a o ' s h i s t o r y into the 
programme of disco, the experience of the players are in resonance 
conditioin with peoples in Cultural Revolution, This experience is 
dynamic and provocative, Different: from the m u s e u m , v i s i t o r s only 
receive message statically and passively. 
{ 
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Commercial Understanding of Mao's Thoughts 
Mao's thoughts., especially in military strategy are sophisticated, His genius 
in m i l i t a r y p l a n n i n g led the C h i n e s e Communist; P a r t y o v e r c o m e m a n y 
difficulties, while, in Mao‘s age. his gosil is to fight against Empiricism, 
this tline. Mao •‘ s thought v/ill be transformed into strategies for P,.etai 
I^evolution in fighting against Monopolism. 
What Architecture D o e s in Commercializing Mao's Thought? 
The architecture is the primary element which enables the designed comrriercia 
activities to happen , The s.rchitecture generated therefore shows us hov、' 
Mao ‘ s thought is implemented in iret^ail des'igri, 
\ . ‘ 
\ 
O v e r a l 1 D i r e c t i o n 
、v. 
i g l 
Encircling the Cities from the Rural Areas 
( 農 村 包 圍 城 市 ） 
N o t e s of O r i g i n a 
This concept is to establish the revolutionary base 
areas in the countryside.. encircling the ci ties 
from the rural areas., and finally capturing them. 
MAO LED THE COMMUNIST PAPTY 
T 〇 J I A W G G A M G S H A M T 〇 
E X T A B L I S H 
A R E A ' 
R E V O L U T I O N E A S E 
T h e C o m m e r c i a l P o i n t of V i e w 
In M a o ' s thought. it, concerns the target of d e v e l o p m e n t in the concept o 
Rura o c a t i o n . this concept can be inter-Area S t r a t e g y , C o n s i d e r i n g the 
preted commercially in three scales: national scale„ city scale. and district 
scale, 
N a t i o n a l s c a l e : 
Considering Chinese market. 900 millions of population out of 1.2 billions r3.re 
living in rural areas, Rural areas are markets with large potential, For small 
e n t r e p r e n e u r s . they shall develop their b u s i n e s s e s in these m a r k e t s rather 
than in cities which are much more competitive. In the end of 80s. China had 
imported more than hundred of television production lines, Most of the entre-
preneurs focused on cities‘ markets, Small entrepreneurs found it is diffi— 
cult to run businesses in these markets , Therefore., they started to enter the 
m a r k e t s of rur a l a r e a s and found new s p a c e s to d e v e l o p their b u s i n e s s e s 
sucessfully, 
C i t y s c a l e : 
Considering Hong Kong market., the relationship of cities and rural areas is 
similar to the relationship of commercial areas and residential areas, Com-
mercial area are bases for many big companies , Hov/ever., these areas are ve r y 
competitive, Jusco realizes this problem, Instead of d e v e l o p i n g its busi-
nesses in commercial areas, the bases for Jusco are large residential areas, 
This strategy echoes the Mao's idea of 'encircling the cities from the rura 
areas', 
�� 
D i s t r i c t s c a l e : 
Considering district market., it is the relationship! of large shopping m a i l s 
(usually over M T R s t a t i o n ) and small n i e g h b o r h o o d c e n t r e s in r e s i d e n t i a l 
estates, In L o k Fu and Tse Wan S h a n , there are similar cases, Both e s t a t e s 
have ma] or shopping malls i： Jusco) and neighborhood centres , Retailers of the 
n e i g h b o r h o o d c e n t r e s focus on c u s t o m e r s from local e s t a t e s , W h i 1 e J u s c o 
focuses not only on local estate, but also customers from surrounding estates, 
In Mao ‘ s i d e a t h e n e i g h b o r h o o d c e n t r e s shall have great p o t e n t i a l to be 
d e v e l o p e d , T h e y can h e l p to e x p a n d the m a r k e t as w e l l as g a t h e r loca. 
businesses, 
0 
c? <z> D 
T 
T - ： CIS 
0 
r M ( l 、 f 丨I ‘ 




C o n c u l s i o n : 
T h e o v e r a l l p l a n n i n g i s t o s e t up b a s e a r e a s i n t h e r u r a l a r e a s . T h e y 
s h a l l b e a b l e t o a b s o r b t h e l o c a l m a r k e t s a s m u s h a s p o s s i b l e . A n d t h e n 





The Basic Form 
N o t e s of O r i g i n a l : 
'the basic form of military strategy 
is only in sense of defense and 
offence.'' 
In defense., v/e are still in active 
role; while In offence., we try to 
wipe out enemy part by part’ 
T h e C o m m e r c i a l P o i n t of V i e w : 
To keep the loca l m a r k e t is in the 
s e n s e of d e f e n s e : w h i l e to a b s o r b 
market from the cities is in the sense 
of offense. 
Also, under the concept of 'Wipping 
Out Warfare' .v/e shall try to focus on 
on e p a r t i c u l a r u s e r t y p e , a n d to 
gather b u s i n e s s e s with the same na-
ture , I n doing revolution; youth mar-
ket v^i 11 be our focus b e c a u s e the 
youngsters are the most enegetic force 
to be mobilized, 
�� 
肩 3 . 另
 m i f n i n i w 
Mobile Warfare 
( 游 擊 戰 ） 
N o t e s of O r i g i n a l : 
Mobile warfare is to wipe out enemy 
during movement‘ There is base area for 
rear services of the army. And the es-
sence is the concept of movement. 
T h e C o m m e r c i a l P o i n t of V i e w 
The mot:丨 ile war fare can be interpreted 
as mobile selling strategy. It is the 
strategy of the hawkers 
T h e h a w k e r s have their b a s e a r e a s in 
their flats, W h e n they w o r k . they go 
down to the street and find a strategic 
l o c a t i o n to m a k e p r o fits as m u c h as 
p o s s i b l e . H o w e v e r this s t r a t e g y has 
never been used in any shopping centre 
or markets in Hong K o n g , 
In Mao‘s idea, the mobile war fare wi 
benefit those small retailers to do their 
b u s i n e s s e s , On the one h a n d . v^ithout 
store room, those retailers only need a 
s m a l l e r s h o p s p a c e to s e 
com m o d i t i e s ; on the other h a n d . 
can do their b u s i n e s s e s in the 
profitable area, 
t h e 
they 
m o s t 
HAWKERS ARE D O I N G T H E I R B" 
M O B I L E FORM THAT ECHOES MAO ' S IDE 
M O B I L E WARFARE 
I N E S S E S IN 
OF 
% 
R d i n P e o p l e s a n d De d 
( 留 人 失 地 ） 
n d s 
N o t e s 
留地失人，人地皆失.留人失地，人地皆存-
If 俯 only letain lands, we have to sacrifice our peoples. As a resruit. toth 
the lands and peoples are gone. Therefore, we shall dedicate our lands in 
order to save our peoples. And f inally, we can both retain the pezples and the 
lards. 
The Commercial Point of View: 
If shopping area is too dense and concentrated, the cansumers will feel very 
iff, Tt TJ1 t ViparrFJjf fTTF^ t n l f A e r 
Cbnculsicn: 
Ii-i Mao's idea, the progxame of a shopping area shall dedicate same lands 
for naii-^ iiopping activity., such as communal activity. This a工©a can act as 
a recovery and gathering zone for both local residents and shoppers. 





( 統 一 戰 線 ） 
N o t e s of O r i g i n a 
''our cen tral task a t presen t is to mobilize the broad masses to take 
part in the revolutionary war.. . . the revolutionary war is a Wrsr of 
the masses; it can be waged only ijy mobilizing the masses and relying 
on them.“ 
T h e C o m m e r c i a l P o i n t of V i e w 
In commercial point of view., the Mass Line is the concept of an union 
of different; businesses, Many monopolized areas will have commercial 
a c t i v i t i e s in their core, In o r d e r to s h a r e m a r k e t w i t h these 
monopolies. create union force 'v^ ith different focus is needec,, 
A f t e r all, in order to compete with the monopoly., it is necessary to get 
consensus from the mass. It is to let them know the adverse consequence with 
the monopoly system, 
Self-Cuitivation 
( 黨 的 建 設 從 思 想 上 建 設 黨 ） 
N o t e s o f O r i g i n a l ； 
• the Communist Pai-ty members need to masteir proletarian ideological consciousness 
and morality., to imderst^^d how to uphold the unity within the Communist Party., how 
to conduct criticism and self-ci^iticism.. and how to comply with disciplines of the 
Communist Part v.. and to stiuvs arduously.“ 
T h e C o m m e r c i a l P o i n t of V i e w 
The success of the revolution needs to a.rouse the public awareness of 
the A n t i - M o n o p o l i s m . Hence., it is n e c e s s a r y to cul t i v a t e the pu b l i c 
through the shopping process. 
In doing retail revolution. Mao‘s revol u t i o n a r y thought shall be trans-
m i t t e d to the pu b l i c d i r e c t l y . By doing so, the pu b l i c can have clear 
u n d e r s t a n d i n g of M a o •‘ s thought., and also., the adverse effect resulted 
from the monopolized system. Which in turn initiates their intention in 
supportinq the retail revolution, 
Propaganda 
( 發 動 宣 傳 機 器 ） 
Mao is famous in m o b i l i z i n g the m a s s by utilizing the p r o p a g a n d a , The 
banners incorporated with words of revolution were hung up to arouse the 
public awareness in supporting the C CP/'Mao during revolution, 
T h e C o m m e r c i a l P o i n t of V i e w : 
While in doing the retail design. the use of 'super—graphics' is the major 
tool to convey the ideology of the retail revolution in order to mobilize 
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Shopping M ao is a pr o j e c t of R e t a i l 
R e v o l u t i o n held by a gro u p of bus i -
n e s s m e n w h o a r e a g a i n s t M o n o p o l i s m 
in the r e t a i l m a r k e t . 
T h e s i t e for S h o p p i n g M a o can be 
anywhere., and t h i s t i m e , o u r s i t e 
is in Wharnpoa G a r d e n . H e r e . the com-
m e r c i a l a c t i v i t i e s a r e b e i n g c e n -
tral ized in its c e n t r e p a r t , w h i l e 
i t s p e r i p h e r y a r e a s a r e h i g h l y 
u n d e r u s e d , T h e r e l a t i o n s h i p b e t w e e n 
the c e n t r e a n d t h e p e r i p h e r y a r e a 
of W h a m p o a G a r d e n e c h o e s wi th the 
r.el£i1; 士onship between the ci tv anc, 
- • 




Commercial activities in ¥hampoa 
W h a m p o a G a r d e n is under the control of the H u t c h i s o n Wharapoa Co, Lt 
H e r e 
Sho 
the o n l y one s u p e r m a r k e t b u s i n e s s is p r o v i d e d by the P a r k ' M 
and the only m o b i l e phone n e t w o r k is p r o v i d e d by the H u t c h i s o n 
r e l a t e d c o m p a n y too 
A l t h o u g h p e o p l e s are d i s t r i b u t e d all a r o u n d the G a r d e n in W h a m p o a . 
the c o m m e r c i a l a c t i v i t i e s for r e t a i l and e n t e r t a i n m e n t are c o n c e n -
trated in the centre area of the g a r d e n , 
In its periphery, the local (neighborhood) centres are highly underused, 
T h e y s u r r o u n d the major c o m m e r c i a l area at the c e n t r e , H o w e v e r there 
is no link a g e between these a r e a s , O n c e c u s t o m e r s get into the m a j o r 
c o m m e r c i a l area at the centre of Wharapoa „ their i\/i t ies are con-
fined t h e r e . A s a result a ma j or c o m m e r c i a l activities? are deve 
oped in the centre of W h a m p o a , The market with large customer base is 
d o m i n a t e d t h e r e , 
A c t u a l l y , the market in W h a m p o a shall not be co n f i n e d in its ce n t r e , 
Instead, it can be expanded to the outside of W h a m p o a G a r d e n . such as 
the old Hun g Horn district. the areas leading towards Hung Horn station 
and the ferrv t e r m i n u s , 
T h e q u e s t ion is how to r e d i s t r i b u t e the c o m m e r c i a l activities-' so-, a s 
• ..........:.. -.’........ ... . . .. ..... 
to l i b e r a t e the confined m a r k e t in W h a m p o a . 
�� 
Site Analysis 
T h e c o n f i n e d m a r k e t in W h a m p o a G a r d e n l e a d s the 
d e c l i n e of m a r k e t in the n e i g h b o r h o o d c e n t r e s , 
WHAMPOA CENTRES^ SEEVES CUSTOM-
ERS AROUND WAHMPOA GARDEN ONLY: 
T H E S H O P P I NG 






Encircling the Cities from the Rural Areas 
(農村包圍城市） 
— O v e r a l l P l a n n n i n g of S h o p p i n g M a o 
In M a o ' s concept., the S h o p p i n g M a o shal l be fo l l o w i n g the d i r e c t i o n 
of "Encircling the Cities from the Rura l Areas‘, H e n c e . w e set up our 
r e v o l u t l o n a r v b a s e areas in the p e r i p h e r y a r e a s of W h a m p o a G a r d e n so 
•i L i. ^ A-
as to d e c e n t r a l i z e the centralizec,, 
In this thesis.. rnv task is to d e v e l o p one of the b a s e a r e a s for the 
a J" 
R e t a i l R e v o l u t i o n a n d to d e m o n s t r a t e w h a t is t h e f o r m o f M a o ' s 
a r c h i t e c t u r e in R e t a i l R e v o l u t i o n , T h e site is in the g a t e w a y between 
the W h a m p o a G a r d e n and the old H u n g Horn d i s t r i c t , 
ENCIRCLING THE CITIES FROM JHEMURM. AREAS 
CITY (THE•CENTRE OF 
WHAMPOA GARDEN) 
Ji:... 
FliP' L - R^EA ( THE PERIPH-, 


























































































All 1 1 - M o n o p o l i s m 
(打倒帝國主義解放零售市場) 
- G o a l of S h o p p i n g M a o 
In the development of the Shop-
ping M a o . the goal is to break 
down the M o n o p o l i s m . And it is 
noticed that. the e x i s t i n g de-
sign of the neighborhood centres 
is being monopolized by the Tower/ 
Podiurn system, T h i s systern iso-
lates the shopping life and the 
communal life and this is a closec 
svstem. 
Our task is to b r e a k down the 
podium first. and then brings up 
the s h o p s up to the d o m e s t i c 
level , B y doing so., an open sys-
tem is formed that leads the lo-
cal residents down to the grounc 
actively, T h e r e f o r e , it gives a 
setter integration of the shop-
pinq life and the communal life, 
rhe Mapping of Mao‘s Age and Today 
MA丨 A G E TODAY 
3 Q A L A N T工一 E M P I R I C I S M ANTT—MQNOPQLISM 
I R G A N I Z A T I Q N C C P S H O P P I N G M A C 
E N E M Y B I G L A N D L O R D M Q N a P u L Y 
tfj 
Hnlao」WHl
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Along the central axis are all the cornrnuna 
spaces which not only bridge the shops on the 
two sides of the building, but also bridge the 
shoppers and the local residents, 




























































































































































































































































































































































The Mass Line 
(統一戰線） 
-The System of Shopping Mao 
T h e w h o l e b u i l d i n g con-
sists of four m a j o r units 
w i t h d i f f e r e n t 
i d e n t i t i e s , T h e y a r e : 
F a s h i o n U n i t , Internet: 
S e r v i c e s U n i t . S p o r t s 
U n i t , and N e i g h b o r U n i t , 
T h e four u n i t s are ope r -
atirvg under the same goal 
of Ant 1 - M o n o p o 1 i s m 
,er : 
d 1 f 
:ie ,:io..e  
X. 
1 
The four units are inter-connected 
that p r o v i d e an e x p l o r a t i v e expe-
r i e n c e from e x t e r i o r t.o i n t e r i o r 
and from i n t e r i o r b a c k to e x t e -
rior again, T h e differences in the 
i d e n t i t y of e a c h u n i t a r e b e i n g 
united by the t r a n s i t i o n a l change 
in d e s i g n , 
Every unit consists of a main body: 
E - t a i 1 s v s t e m is set up there to 
J. L 
r e c r u i t m e m b e r s for. the S h o p p i n g 
M a o , S h o p p e r s b e c o m e t h e m e m b e r s 
o f S h o p p i n g M a o g r o u p t h r o u g h r e g -
丄 s t: r a 1: i o n on the w e d s i t e .. w w w . 
s h o p p i n g m a o , corn. ‘ . T h e r e f o r e t h e 
S h o p p i n g M a o g r o u p c a n k e e p i n 
t o u c h w i t h i t s m e m b e r s a s t h e r e v o -
l u t i o n g o e s o n , 
丨—丨: 
E-TAIL SYSTEM IS APPLIED 
REVOLUTION. 
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�� 
It, IS necessary to keep in touch with the shoppers so that 
concept of the Shopping Mao is refreshing all the time 
Mews kiosk covers the boardest base of customers and it 
most effective tool to convey the message of Anti-Monopo 
mmmmMmm^rn ^ ^ 39|fi daSr ^  厂 J f T r 
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CHART OF ACUPUNCTURE PO INTS FOR 
R E V O L U T I ON 
The Self-Cultivation 
(黨的建設發動宣傳機器） 
- D e v e l o p m e n t of S h o p p i n g M a o 
Th e s u c c e s s of the Sho p p i n g Mao n e e d s to 
a r o u s e t h e p u b l i c a w a r e n e s s of A n t i -
Monopo l i s m . H e n c e , it is necessary to cu^-
t i v a t e the p u b l i c t h r o u g h the s h o p p i n g 
process, 
Entrance: 
Entrance P a r a d e . and Emotion Amplifier (to 
mobilize the emotion of the mass) 
Centre； 
Mao‘s Cafe, 
(to establish concept of the Shopping M ao 
through direct contact of Mao‘s stuff) 
E n d : 
Mao's Piazza 
(to ho 1 d event f or ant i-monopolism act ivity 1 
Propaganda Architecture: 
M a o is famous in uti l i z i n g p r o p a g a n d a in 
mobilizing the mass , In this project., propa-
ganda with m e s s a g e of A n t i - M o n o p o 1 ism is 
integrated into the architecture that keeps 
on to refresh the concept of Shopping M ao 
through out the site, 
�� 
The Entrance Parade is declined to the undergraund level and 
itq path IS qettinq narrower gradually, By this mean, it is 
to c r e a t e a tide of p e o p l e . A u d i o f a c i l i t i e s are also 
incoporated along the path which broadcast 
songs so as to a r o u s e the public a w a r e n e s s 
revolution, 
r e v o l u t i o n a r y 
of the retai 
T h e M a o ' s Piazza is to provide a gathering space to hold 
event for the Anti-Monopolism issue, 
M A O ‘ S P I A Z Z A 




Before, the shoppers are get-
ting into the site. the Emo-
tion A m p l i f i e r is attacthed 
to the E n t r a n c e P a r a d e . The 
mobilized spirit of the Anti-
Monopolism is amplified by the 
m a g n i f i e d s p a t i a l q u a l i t y 
sustained here, 
A l s o . a. p a i r of s l o g a n is 
right s t a n d i n g in front of 
the shoppers in order to re-
mind the concept of the whole 

















「 ， 「 ’ e c 
t 
一 丨 ， ： i l 
a ,









o 'a. d 丨a r:\ 
r 
-fie w . 
d…D pi 
Isi 






MacT s G a l l e r y p r o v i d e s a 
silent space for the shoppers 
tQ read Mao‘ s r e v o l u t i o n a r y 
t^hptights and w o r k s , A s the 
^ -/J'"。 
Shopping Mao has transformed 
the Mao's thought irii"c retail 
st rategy. the shopper/； ‘ 二i have 
direct understanding of Mao.s 
concept in revolution here. 
J" 
• 
r3 e3 d - ? ： " 
cr i 
� 
CROS： : e c t i o n THE MAO ‘S GALLERY 
�� � 
I _ 
： 秦 弊 
T h e Water.. P a r a d e and T h e 
Lighting Propaganda is to link 
up the w h o l e spirit in the 
R e t a i l R e v o l u t i o n of A n t i -
Moriopolism through out the 
site. 
The Water Parade is a series 
of fountain set which is to 
celebrate the. success of the 
Shopping Mao in Revolution , 
'When in o p e r a t i o n . the up-
rising v/ater on the one hand. 
can r a i s e up the spirit of 
the m a s s in r e v o l u t i o n , On 
the other h a n d , it can re-
call the mass with the mes-
sage of ‘ the Reataii Revolu-
tion Never Dies . 
T h e L i g h t i n g P r o p a g a n d a is 
incorporated with slogan of 
A n t i - M o n o p o l i s m and a u d i o 
m e c h a n i s m , It operates with 
the V^ a^t.er Parade to promote 
the concept 
literally, 





_ _ _ 
fl 
, f / 
'
 /






























Maoist, slogans are incorporated into the 
• s u p e r - g r a p h i c s ' w h i c h will be a p p l i e， 
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主 義 解 放 零 售 市 場 
ANTI-MONOPOLISM 
THE fHTECftATJON OF SHOf^ 'G UF€ AKO CCf^MUNAL LIFE 





















Traditional Chinese Society was a patriarchal society linked by ties of 
blood, In order to damage this structure, Mao employed the concept of 
class struggle, The class struggle incites hostility among people who had 
been close to each other, Therefore Mao stressed group interests instead 
of individual and family interests, 
Mao focused on the political status and attitudes of different classes, 
In 'Analysis of Classes in Chinese Society.. „ Mao differentiated peoples 
into two camps: enemies and friends, They were in opposite and contradiction, 
In Mao's idea, setting the opposite was always important, Therefore. it 
was necessary to find opposite artificially to achieve certain goa 
Mao defined five classes in the society based upon their economic status 
1. Big Bourgeoisie — big landlord 
2. Middle Bourgeoisie - small landlord 
3. Petty Bourgeoisie — semi-owner peasant 
4 , Semi-Proletariat 一 poor peasant 
5 , Proletariat ~ farm laborer 
Mao pointed out that the Big Bourgeoisie and the left ring of the Middle 
Bourgeoisie are enemies., v/hile the right ring of the Middle Bourgeoisie, 
the Petty B o u r g e o i s i e S e m i - P r o l e t a r i a t and Proletariat are friends , The 
enemies were the minority v/hi 1 e the friends were the rnaijoirity . Democracy 
was only belonged to the majority, In Mao‘s idea. the proletariats were 
the ruling class while the bourgeoisie were the rulec 
Encircling the Cities from the Rural Areas 
L農村包圍城市） 
This concept is to establish the revolutionary base areas in the countryside, 
encircling the cities from the rural areas, and finally capturing them. 
Traditionally, it is believed that ma]or cities must first be captured in 
order to seize state power, However. Mao focused on the rural areas after 
he led the troops of the Autumn Harvest Uprising to go to the Jinggans 
Mountains. 
In his article "A Single Spark Can Start a Prairie Fire^ (星星之火’可以瞭 
原 M a o formulated his view of encircling the cities from the rural areas 
Mao stated that 'China is different however, The characteristics of China, 
are that she is not independent and democratic but s e m i - c o l o n i a l and 
semi-feudal, that internally she has no democracy but is under feudal 
oppression and that in her external relations she has no national inde-
pendence but IS oppressed by imperialism, It follows that we have no 
parliament to make use of and no legal right to organize the workers to 
strike. B a s i c a l l y , the task of the Communist P a r t y here is not to go 
through a onq period of legal struggle before launching insurrection and 
war. and not to seize the big cities first and then occupy the countryside, 
but the reverse,‘ 
Therefore, the ma]or form of '•encircling cities from rural areasi was 
establish I revolutionary base a r e a s ' (革命根據地 v / h i c h meant setting 






During \v,3rtime between the Communist Party and the National is t Party, aric 
that between China and Japan. Mao's army was always weak, Because of the 
strong enemies. Mao knew that strategically., the Communist army had to 
‘pit one against terr , N o n e t h e l e s s , in partial war, the Communist army 
must ‘ pit ten against one' , Through accumulating the partial victories, 
the overall situation was changec., 
For this purpose,. M a o s u g g e s t e d s e r i e s of m i l i t a r y s t r a t e g y such as 
active defense. taking retreat as advance, overcoming the hardness by the 
gentleness, mobile warfare.. and concentrating superior forces in battle, 
Among these. mobile warfare is the most important military strategy of 
Mao, 
Mobile warfare is to wipe out the enemy force during movement. Mao always 
stressed that ‘ Fight when you can win., and move away when you can t w i n . 
‘Through movement. the Red Army can find the disposal of the enemy forces 
and the weaknesses of it, Strong enemy becomes the w e a k , Also, the Red 
Armv can find the most suitable place to fiqht, and therefore. it qot the 
J. ^ —• 
superioritv in this situation, In mobile warfare, there is base area for 
rear services of the army. This area should be kept in secret. it is the 





After Russian October Revolution and the May 4th Movement. Mao realizec 
the power of the masses, In his three articles all entitled 'The Great 
Union of the Popular Masses,‘ He stated: 
'If we look at the course of history as a w h o l e , we find that all the 
movements which have occurred throughout history, of whatever type they 
rnav be. have all without exception resulted from the union of a. certain 
number of people, A greater movement requires a greater union, and the 
greatest movement r e q u i r e s the greatest union'‘ In recent times, the 
union of the o p p r e s s o r s t h e aristocrats, and the capitalists has reached 
an extreme, and in consequence the decadence of the state, the sufferings 
of humanity, and the darkness of society have also reached an extreme, It 
is then that reform and resistance arise; it is then that the great union 
of the popular masses is called into being, .. 
/ 节 
'广" 
" / Si 
'our central task at present is to mobilize the broad masses to take part 
in the revolutionaxy war . . , the revolutionary war is a war of the masses; 
it can be waged only mobilizing the masses and relying on them,‘ 
Therefore. Mao stressed that the Mass Line should be followed in dealing 
with everything, And there are three levels of meaning in the Mass Li ne； 
1, The revolution was for the masses； 
2 , The force of the revolution was from the masses., which meant that the 
masses should be relied on: 
3, The style of work during the revolution should be - from the masses., 
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